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Why Should My Store Use Social Media?



Word of Mouth

Social media is a form of Word of 
Mouth (WOM) marketing. It keeps 
you top of mind with customers, who 
influence their friends, neighbors and 
others.



Why Should My Store Use Social Media

By incorporating people’s social 
connections, search engines 
are trying to help them make 
the best decisions possible.



Concerns About Social Media



We Don’t Have Time
- By setting aside one hour per week, 

you can schedule all the content for 
seven days.

- Checking social media for messages is 
like checking voicemail in the morning. 
Ten minutes to check on messages and 
respond to posts received. 

- Make sure to only create as many 
profiles as you can maintain. 
• For example, if you have multiple 

locations, you may be well served to 
create one profile for the business, and 
then call out location-specific events and 
promotions when applicable.  



Facebook Scheduler

- The Facebook Scheduler is 
baked right into your brand 
page; schedule posts all at once 
to maximize time.

- Images can be attached
- Promoted posts can be 

scheduled



How Much Should We Post?
- Post at least once a day but not 

more than twice
- Posting more than 3x a day will 

typically cause an uptick in un-
“Likes”

- Check out the “Posts” section on 
the Facebook “Insights” tab to 
find out when the majority of your 
page’s fans are online and 
schedule posts accordingly



People Will Ask Questions

- Don’t just ignore – respond!
- Responding to a customer is an 

opportunity to connect with them
- Have canned responses in your 

tool kit to help provide timely 
responses



Negative Customers Will Post
- Respond to all posts, even the 

grumps
- Monitor for response to your 

comment
- Try to move customers to call, 

email or Facebook private 
messaging

- Posts can be hidden, so only the 
person who posted and the page 
admin can see the post

- Ban users when necessary



To Ban or Not to Ban?
- Banning a user permanently removes 

their ability to post on your wall, though 
you can “unban”

- Use freely with spammers
- Avoid using as a customer service 

response
- Only for when users are posting 

incorrect, inflammatory or inappropriate 
content



How Your Store Can Get the Most Out of Social Media



So Many Platforms…

- Understand who is using which 
platform

- Create only as many profiles as 
you can maintain

- Be informed about advertising 
costs, which vary platform to 
platform

- For most stores, Facebook is the 
best place to start



Cross-Platform Content
Think cross-platform:
- A great way to save time and be 

active is to use content across 
platforms.

- The customer’s horse, pet or 
livestock photo you share on 
Facebook is also perfect for 
Instagram and Twitter!



About Facebook

FACEBOOK AUDIENCE INSIGHTS:
- 53% are female; 47% male
- 72% of FB users are age 50-64
- 88% of online users age 18-29 are 

on FB
- A first priority for any practice setting 

up a social media presence is to 
understand its page audience 
demographics



Getting Liked
- When you first join, send an email 

out to staff and friends asking them 
to “Like” the page

- Add link to take-home information for 
customers

- Create regular content that inspires 
people to share

- Create a Facebook ad campaign

Though optional, Facebook ads are 
the #1 source for Likes



Why Getting Liked Matters
- People who “Like” your store’s 

Facebook page (aka Facebook 
followers) are now eligible to see 
your store’s Facebook posts

- If one of those Facebook 
followers likes, comments on, or 
shares your post it then has a 
chance to be seen by their 
Facebook friends

This is how social media word of 
mouth works.



Facebook Advertising

- Facebook Advertising is how 
pages grow and get noticed

- Campaigns can be run for as 
little as $1 per day

- Grow not only page Likes, but 
engagement as well!



Facebook Advertising

There are 3 basic types of 
Facebook ads:
- Right Column Ads
- News Feed Ads
- Promoted Posts



Promoted Posts

- Facebook Promoted Posts are 
also called Boosted Posts

- Promoting (or boosting) a post 
increases the likelihood that it will 
be seen on Facebook newsfeeds



Promoted Posts Restrictions

- Use images with less than 20% 
text 

- Keep in mind that logos and 
slogans are also counted as text

- To stay within the 20% 
guidelines, use the grid tool



Targeting Users
Target Facebook Ads and Promoted 
Posts by: 
- City and surrounding radius or zip 

code(s)
- Gender, age, workplace
- Likes and interests

• Horse, pet, livestock ownership 
• Other pages (TheHorse.com and AAEVT)



Wondering What Your Store Should Say on Social?



Image-Fused Content

Images are essential:
- 87% of a Facebook page’s 

engagement happens on posts with 
images

- Facebook posts with less than 250 
characters get 60% more engagement



Video Content

Video Content is Trending Up
- Video posts get more shares than any other type of post

• Average 89.5 shares
• Social Media Today, Feb. 5, 2019

- Average engagement rate for Facebook video posts is 6.01%
- Videos with captions increase viewing time by an average 12%

• AdEspresso by Hootsuite, December 2018



What People “Like”
Content people like:
- Video content
- Image-based content
- Information that is relevant to your 

area
- Product offers
- Staff highlights (with their horses or 

pets, of course)
- Store specials or sales
- Featured products



Friendly Reminders

- Facebook updates, Twitter posts 
and other social messaging can 
help remind customers to check 
out seasonal products



Engaging Content

Content designed to engage:
- Inspirational stories
- Charitable work
- Funny videos, adorable images
- Fun posts



Customer’s Pet & Animal Images

Adorable content presents itself 
everyday!
‒ You can handle customer images 

in a number of ways:
• Asking to share pictures taken by 

staff
• Sharing pets posted to wall
• Signed release at time photo was 

taken in store



Customer’s Pet & Animal Images

Best practices for sharing images:
- Be very cautious about using an 

image with children with animals. 
You only want to encourage 
children engaging with animals in a 
safe manner.

- Credit the owner with first name, 
last initial

- If they shared on your wall, leave a 
comment letting them know you 
used their photo!



Celebrate Pet Holidays
Day or Month Pet Celebration/Awareness/Holiday/Event

 January 22 National Answer Your Cat's Question Day

 February  National Cat Health Month

 February 20 National Love Your Pet Day

 February 22 National Walk a Dog Day

 March 23 National Puppy Day / Cuddly Kitten Day

 March 28 Respect Your Cat Day

 April 10 National Hug Your Dog Day

 April 11 National Pet Day

 April 26 National Kids & Pets Day

 April 27 World Veterinary Day

 May National Pet Month

 May 5-11 National Pet Week
National Be Kind to Animals Week

 May 11 National Dog Mom's Day

 May 11 National Animal Disaster Preparedness Day

 May 30 International Hug Your Cat Day

 June National Pet Preparedness Month

 June 2-8 Pet Appreciation Week

 June 4 Hug Your Cat Day

 June 8 Best Friends Day

 June 9 World Pet Memorial Day

 June 17-21 Take Your Pet to Work Week

 June 17 Take Your Cat to Work Week

 June 21 Take Your Dog to Work Week

 June 21 Dog Party Day

 June 24 Cat World Domination Day

 July 11 All-American Pet Photo Day

 July 15 National Pet Fire Safety Day

 July 31 National Mutt Day

 August 4-10 International Assistance Dog Week

 August 5 Work Like a Dog Day

 August 8 International Cat Day

 August 10 National Spoil Your Dog Day

 August 17 National Black Cat Day

 August 22 National Take Your Cat to the Vet Day

 August 26 National Dog Day

 September National Service Dog Month

 September 22-28 National Dog Week

 September 28 World Rabies Day

 October National Pet Wellness Month

 October 4 World Animal Day / World Pets Day

 October (1st week) National Walk Your Dog Week

 October 9 National Pet Obesity Awareness Day

 October 13-19 National Veterinary Technician Week

 October 29 National Cat Day

 November National Senior Dog Month

 December National Cat Lovers' Month

 December 2 & July 31 National Mutt Day

 December 15 National Cat Herder's Day

Content designed to 
engage:
- Fun posts that 

celebrate pets
- Pet parents love to 

share photos of pet



Celebrate Horse Holidays

Content designed to engage:
- Fun posts that celebrate 

people’s love for their horse

Day or Month Horse Celebration/Awareness/Holiday/Event

 January 21 National Hug a Horse Day

 March 3 National Horse Protection Day

 March 14 National Ag Day

 April 10 National Farm Animals Day

 April 26 National Help a Horse Day

 April 27 World Veterinary Day

 May 5-11 National Be Kind to Animals Week

 September (3rd week) National Farm Animals Awareness Week

 September 28 World Rabies Day

 October 4 World Animal Day 

 October 12 National Farmers Day

 October 13-19 National Veterinary Technician Week

 December 13 National Day of the Horse



Celebrate Livestock Holidays
Content designed to engage:
- Fun posts that celebrate 

livestock and those who raise 
them

Day or Month Livestock Celebration/Awareness/Holiday/Event

 January 11 National Milk Day

 March 1 or 21 National Pig Day

 March 14 National Ag Day

 April 10 National Farm Animals Day

 April 27 World Veterinary Day

 May National Beef Month

 May 5-11 National Be Kind to Animals Week

 May 22 National Goat Day

 June National Dairy Month

 June 1 World Milk Day

 June (2nd to 3rd Saturday) National Dairy Goat Awareness Week

 June 10 International Black Cow Day

 June 12 National Dairy Goat Awareness Day

 July 22 National Beef Day

 September (3rd week) National Farm Animals Awareness Week

 September 28 World Rabies Day

 October  National Pork Month

 October 4 World Animal Day 

 October 12 National Farmers Day

 October 13-19 National Veterinary Technician Week



Keep your “eyes on the enterprise” 
in how you think about social. 
Be nimble, responsive and 
accountable.



Thank You

2 Giralda Farms | Madison, NJ 07940 | merck-animal-health-usa.com | 800-521-5767
Copyright © 2019 Intervet Inc., d/b/a Merck Animal Health, a subsidiary of Merck & Co., Inc. All rights reserved. 
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